
Director of Marketing 
Job Description 

 

POSITION DESCRIPTION 

DUTIES & RESPONSIBILITIES, include, but may not be limited to 

 
 

 

The Community Foundation of Elkhart County is dedicated to transforming Elkhart County by bringing 
stakeholders together to tackle issues of concern in the community. Since its founding in 1989, the Community 
Foundation has helped hundreds of people create personal, permanent and powerful legacies by establishing 
custom, charitable funds. In its history, the Community Foundation, has awarded more than $120 million in grants 
and scholarships and is now steward to more than $350 million in charitable assets. Aided by Community 
Foundation expertise, fund holders have fostered the arts, awarded scholarships, championed community vibrancy, 
helped children learn to read, provided food for the hungry and shelter for the homeless. As community partners, 
they have made Elkhart County a better place to live. 

 
The Community Foundation works together with its fund holders and community partners to leverage collective 
knowledge, creativity, and resources for a greater impact than any one of them could make alone. By connecting 
philanthropy with community needs and opportunities, the Community Foundation works to improve the quality of 
life in Elkhart County by inspiring generosity. 
 
For more information on The Community Foundation of Elkhart County, please visit www.InspiringGood.org. 

 

 

The Director of Marketing will guide and execute a strategy for all Community Foundation’s branding strategies, 
including internal and external marketing, branding, public relations, and support for educational programming. 
This professional ensures that the overall marketing strategy of the Community Foundation, as a whole and as 
individual departments, are clear and concise. They ensure that these efforts accurately reflect the organization’s 
core message and tone and are delivered in a polished and timely manner. The Director of Marketing works across 
all departments assisting each with their marketing efforts and ensuring that all efforts are integrated. They grow 
and maintain strong partnerships in the community that increase the Foundation’s brand awareness and impact, 
and manage public engagement-driven projects and programming. 

This is a new role that reports to the Chief Advancement Officer. The Director of Marketing will join a team 
committed to making a difference through philanthropy. The successful candidate will be self-starting and an 
effective collaborator who works well with small teams and shared decision-making, embraces change, is 
passionate about Elkhart County, and is excited about the future of the Community Foundation. The ideal 
candidate has experience across disciplines, including some combination of strategic communications, visual 
design, and data, as well as experience in philanthropy.   

 

• Develop Marketing and Communications goals and manage key staff and annual budget with advisement from 
the Chief Advancement Officer 

• Lead marketing and public relations efforts to increase awareness of key focus areas in program, ease of 
philanthropy, and nonprofit capacity building 

• Develop and implement brand strategy to reflect and clearly articulate the Community Foundation’s mission 
and priorities  

THE FOUNDATION 

http://www.InspiringGood.org
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POSITION REQUIREMENTS 

 

• Design, implement and evaluate the marketing strategies and activities. Including, but not limited to: 
 

• Brand Management • Media Relations 

• Newsletters • Annual Report 

• Social Media • Communications Reports 

• Websites • Email 

• Branded Collateral • Announcements and Invitations 
 

• Work closely with staff to coordinate the communication for all Foundation events involving external audiences, 
including development and production of invitations, guest lists, speakers / presentations, signage, on-site 
support, and any other needs as assigned. 

• Design, implement and evaluate all marketing needs of the Community Foundation events in partnership with 
respective departments. Including, but not limited to: 

 

• Donor Cultivation Events • Leadership, Community & Philanthropy Events 

• Special Events • The Learning Center Workshops 
 

• Provide outstanding customer service to internal and external audiences. 

• Oversee relationship with the Community Foundation’s lead marketing agency of record and any 
communications consultants. 

• Serve as liaison between departments to ensure proper flow of information and communication. 
• Help identify opportunities in the community to further the goals of the Community Foundation. 
• Track and stay knowledgeable and report on critical philanthropy and community issues and identify 

opportunities for Foundation support and initiative development around those issues. 
• Prepare written reports and analysis of Marketing and Communications teamwork. 
• Serve as a member of the Foundation’s Operations Team, providing input on organization-wide matters. 
• Develop and manage special projects as assigned, including planning and execution for the Community 

Foundation’s Annual Report. 
 

Experience, Abilities & Skills 

• Director-level leadership experience in a communications role (that includes a combination of marketing, 
advertising, brand management, and public relations functions), with direct responsibility leading the 
development and implementation of overall marketing strategy 

• Proven ability to manage multiple priorities and deliver against deadlines while maintaining the flexibility 
necessary to adapt, respond, and meet the needs of the organization 

• Great attention to detail and a willingness to “get in the trenches” to achieve goals 

• Demonstrated ability to develop positive, productive professional relationships with diverse stakeholders 

• Entrepreneurial mindset with demonstrated ability to think strategically and creatively, while also 
implementing tactically 

• Enthusiastic approach to work, with the humility and attitude to work effectively in a team environment and 
contribute to team building and culture 

• Collaborative and creative nature with an approachable demeanor 

• Superior customer service commitment, interpersonal skills in working with colleagues and external 
constituents  
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SPECIFICS 

• Superior written and oral communications abilities 

• Aligned with Foundation values and commitment to fostering a positive office culture 

• Ability to work independently and collaborate and coordinate with others 

• Availability to work outside of traditional business hours, to travel locally and occasionally regionally and
nationally 

• Expertise with digital and social media engagement and communications platforms and tools 

• Understanding of the communications function in donor cultivation 

• Previous experience with nonprofit organizations is a plus 

• Excellent skills and experience with Microsoft Word, Excel and Outlook, working with databases and internet
research 

• Bachelor’s Degree and 5-7 years of experience in communications, marketing or related field, or a master’s
degree in a related field. 

This list of essential responsibilities and requirements is not intended to be exhaustive. The Community 

Foundation of Elkhart County reserves the right to revise this job description as needed to comply with actual 

job requirements. 

 Status: Full-Time, Exempt 
 Salary: Compensation commensurate with experience and qualifications. 
 Please submit resume to Jodi Spataro at Info@InspiringGood.org 

mailto:Info@InspiringGood.org

